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EC-TEMITYC |V npoekt «TETBET» 516630-TEMPUS-1-2011-1-DE-TEMPUS-JPHES
«IToaroroBka M NOBbIIEeHUE KBAJHG( MKAIMK NpenoiaBaTeJie il JMCUMILUINH 110 TYPHU3MY
B Pecny0iinke Beaapycob»

EU-TEMPUS 1V Projekt « TETVET» 516630-TEMPUS-1-2011-1-DE-TEMPUS-JPHES
«Teacher Education and Training in Tourism in Belarus»

Onucanue Kypca

1. Ha3Banme Kypca

MGTOI[I/IKa MpCroJaBaHusg AKOHOMHYECKOMN NCUXOJOTUHN

2. CTpykTypa Kypca

BBeneHne B METOIMKY NpENOJaBaHusl 3KOHOMUYECKOUW MCUXO0JIOTHH

DKOHOMHYECKAs TICUXOJIOTHS KaK yaeOHBIN MpeaMeT U crienn(urKa ero npernoapaHus
Mertovka npenogaBanus 0a30BbIX MOHATHN SKOHOMUYECKOMW TICUXOJIOTUH

AxTUBHBIE (DOPMBI IPOBENCHUS JICKIIMOHHBIX, CEMUHAPCKUX U MPAKTUYECKUX 3aAHATHM
10 PKOHOMHUYECKOM IICUXOJIOTUH

[lcuxonmoro-mMeroanueckue 0COOCHHOCTH PabOThl B MajbIX TPyMNIax Ha 3aHATUSAX IO
YKOHOMMYECKOM IICHUXOJIOT U

CoBpeMeHHbIE METO/IbI 00YUEHHUSI U UX POJIb B IPENOJaBaHUM SKOHOMUYECKOM TICUX O-
JIOTUH

JlenoBasg U UMHUTALIMOHHAS UTPHI B MPENOJaBAHUU SKOHOMUYECKOU TICUXOJIOTUU
Hcnonb30BaHnEe KOMIBIOTEPHBIX TEXHOJIOTHH B MPENOAaBAHUN SKOHOMHYECKOM TIC X0~
JIOTUH

Metoarka opraHU3alii CaMOCTOSITEILHOW pabOTHl CTYIAESHTOB

Meroauka npoBEACHHUST KOHTPOJISI U OLICHKH 3HAHUK MO0 SKOHOMUYECKOU MCUXOJIOTUH
[IpodeccuonanbHas MOJATrOTOBKA M MEAAarorudeckoe MacTepCTBO MPENoaBares KO-
HOMHYECKOMN MCUXOJIOTUU

3. KpaTkoe onucaHue Kypca

Ha nexkumoHHBIX 3aHATHSIX PACCMAaTPHUBAIOTCS CIEAYIONIME BOMPOCHI: MPEAMET U
3a/1a4¥ METOIUKH MPEToAaBaHusl SKOHOMUYECKOU IMCUXOJIOTUH; 0OIIEAUIAKTUIECKUE U
cnenupuuecKre MPUHIUIBI TPENOIaBaHus YIKOHOMUYECKON TCHXOJIOTHH; OCHOBHBIC
HaMpaBJIEHUs] COBPEMEHHOT'0 00yueHus (MpooiaeMHoe 00yyeHue, TUajJoroBoe, JUCTaH-
[IMOHHOE 00Yy4YEeHHE, TEOPHSI IOATAMHOTO (POPMUPOBAHUS YMCTBEHHBIX ICUCTBUN U JIP.);
METOJMYECKUE MYTH Pa3BUTHUA KPEATUBHOCTH M MHHOBAIMOHHOCTH IKOHOMHYECKOTO
MBIIUICHUSI U TIOBEICHUS; METOJAMKA TPOBEICHHS JICKITUH, MPAKTUIECKUX, CEMHUHAP-
CKHX ¥ JJADOPATOPHBIX 3aHSATHI TTO0 YKOHOMHYECKOU TICUXOJIOTUN; KOHTPOJIb U OIICHUB a-
HHE KaK yueOHO-MEeTo Iy ecKas mpoOieMa npu U3y4eHUH SKOHOMUYECKOH ICUXOJIOTUH;
MHTEPAKTUBHBIE METO/IbI MPOBEACHUS 3aHATUHN U OLIEHUBAHUA B MPETNOaBaAHUU SKOHO-
MUYECKOU IICUXOJIOTUH; COBPEMEHHBIE HH(POPMAIIMOHHBIE TEXHOJIOTHH B KypCe Mpemno-
JaBaHUS YKOHOMUYECKOU TICUXOJIOTHH;, MPUMEHEHNE MOJIETH MearornYecKOro B3au-
MOJICUCTBUS B METOJMKE IMPENOJaBaHKs; COBEPIICHCTBOBAHNE MEarOrHYecKOro Ma-
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CTepcTBa IpenoaBaresns; GopMHUPOBaHUE MHANBUAYATLHOTO CTUIIS AESITEIb HOCTU Tpe-
nojaBaressi; npodeccuoHaIbHO 00YCIOBJICHHbIE TPEOOBAaHUS K JIMYHOCTU TEArora;
OLICHMBAHHE KOMIIETEHTHOCTH IMPENoAaBaTessi SKOHOMHUUECKOHN MCUXOJIOTUHU; CaMO00-
pazoBaHue, caMOHaOJIIOEHUE U CAMOKOPPEKIMs npernoaasarens. TeopeTuueckoe co-
nepskaHue OyneT yriiy0iaeHO MOCPEICTBOM COMPOBOJUTENbHBIX KUTEHCKUX U TPOU3-
BOJICTBEHHBIX CUTYaIMI, IPUMEPOB, aHAIN3 KOTOPHIX MPOJAEMOHCTPUPYET aCIEKTHI U C-
MOJIb30BaHUS MOJTy9aeMbIX 3HAHUHN HA MTPaKTHKE.

Ha npaktuyeckux 3aHsATUSX / CeMUHApax 3aKpeIUIOTCS 3HAHUS, TOJy4YeHHbIE Ha
JEKUUAX, (GOPMUPYIOTCS YMEHHUS U HaBbIKU, HCTOJb3yeMble B MEIAarornyeckom aes-
TeNTbHOCTH. B paMkax cemMuHapa HCHOJIb3YIOTCS CJEAYIOLME METOJbl: aHalIu3 IpO-
OJIEMHBIX U JKU3HEHHBIX CUTYallUd, TUCKYCCHUS, KPYTIbIA CTOJ, TBOPUYECKOE 3aaHNUE,
paboTa B MalbIX IrpyIIax, poJieBas, 1e710Bas U 00yJaromas urpa, padoTa ¢ HarJsAHbI-
MU [TOCOOMSIMU, BUJI€0- U ayIM0-MaTepuaIaMu, KeHC-METO 1, METO1 IPOEKTOB, TPEHUHT,
UCCJIEN0BATENbCKAN METO, YCTHBIM U MMMCbMEHHBIN KOHTPOJIb, CAMOKOHTPOJIb.

4. TpeOoBaHHe K NMPeNoaaBaTeI0

CrenpanbHble 3HAHMS, 3HAHUS METOIMKH MPENoaBaHus MpeaMeTa;
OIIBIT MPETO1aBaHUs

S. IlpenogaBarenanb 6. Yupexnenue o0pazoBanusi/kadenpsi
PykoBoaurens Kypca: 1OLEHT, Kanauaar | benopycckuii rocynapCcTBEHHbINM SKOHO-
ncuxoJi. Hayk boponkun B.U. MHUYECKUI YHUBEpPCUTET, Kadenpa nemparo-
UiieH koMaHIbl: JOUEHT, KAaHAUAAT TICH- TUKH U TICUXOJIOTUN
x0J1. Hayk Cunoposa M.B.

7. Heaesas rpymnma 8. llpogoskuTeIbHOCTL | 9. SI3BIK MpenogaBaHus
H3Yy4YeHHS Kypca
(B HemeJIsIX)

Hauunaronme npenonaBa- 4 yaca B HeJeJII0 Pycckmit
TEJIM JUCIAIUIMHBI DKOHO- 9 HexeIb
MHYECKasl IICUXO0JIOTHS; HO-
BUYKA M3 JIPYTUX IUCIIU-
IUTMH, KOJUIETH, KOTOpPbIE
XOTEJIA OBl TIOBBICUTEH CBOIO
KBAJTM(UKAUIO U 00CYIUTH

ACTIEKTBI,  TMOCBALICHHBIE
METOJMKE W  JUIAKTHKE
npeMeTa
| 10. BaueTnnie equ-| 11. O6mee koau- | 12. Aynuropnass | 13. Camocros-
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14. Hean kypca

CdopmupoBaTh cUCTEMY MPEACTABICHUN O 3aKOHOMEPHOCTSIX, TEHACHIIUIX Pa3BUTHS,
MyTSX U CPEJICTBAX MPEIOIaBaHNs SIKOHOMUYECKOM MICUXOJIOTUHI

14.1 YueOHbIe HeJH

14.2 MeTtoabl u
(¢popmbI opra-
HU3AIMU y4deO-
HOTO MpoIlecca

14.3 ®opmbl
KOHTPOJIA
OLIEHKH

A. CnenuaJbHbIe 3HA-
HUSA

Pacno3naBars u onpene-
JIATh 3HAYUMOCTb COAEP-
YKaHHS U BOIIPOCOB UCCIIE-
JOBaHUI DKOHOMHYECKOU
IICUXOJIOTHH B 00JIaCTH
SKOHOMUYECKHX SBJICHUI

BBISBIISTE M pa3bsACHSTH
cdepbl MPUMEHEHHUS KO-
HOMHUYECKOUN NICUXOIOTHHU

Pa3bsicHITH OCHOBHBIE
TEOPUH U MOJIETN IKOHO-
MHYECKOM TICUXOJIOTHH,
MPUBOJAUTH TPUMEPHI

Pa3bsacHATE OCHOBHEIE Me-
TOJBI aHANIM3a, IPOTHO3U-
POBaHMS U OI[EHKH YKOHO-
MHYECKOH IICUXOJIOTHH U
HpI/IMeHCHI/IH NX B KOH-
KpPETHBIX CIy4asx

Jlexninn, 3amanms
JUTSL TIOPT(OITHO,
IPYIIIOBBIE OOCYX-
JeHus1, paboTa B
MaJIbIX TPyIIax

[Ipu HeobxoarMO-
CTH KOHTPOJIbHAS
paborta, marnka
nopTdoaro Kax-
JIOT0 y4aCTHHKA
CceMUHapa

B. MeTtoauko-
AUJAKTHYECKHE KOM-
NneTeHIHn

AHaNIM3MpOBaTh U OLCHU-
BaTh MOAXOObI K peH_IeHI/IIO
3a1a4 B 00J1aCTH DKOHOMU-
YECKOHW IICHXOJIOTHH OTHO-
CUTCIIBHO pa3J’II/I‘IHbIX KpI/I-
TEepHEB

IlogroraBimmBaTh METOIM -
KO- TUJAKTHYECKIE MaTe-
pHUaJIbL, IOCBSILEHHBIE TE-
MaM PKOHOMHYECKOM IICH-
XOJIOTHH

PaboTa B MabIx
rpynmnax, UMUTaIUs
HCEOOJIBIIMX YacTeH
3aHITUU U KOHIIEM -
LU, KOPOTKUE TIpe-

CamoorieHka, ca-
MOaHaJH3, CaMo-
CTOSTEIIBHOE MPO-
BEJICHHE 3aHITUS U
00CyXJIeHUE C
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3HaTh U IPUMEHSATH pPa3-
JIMYHBIE METO/IbI OOYUEHHU S
B PELICHUH 3a7a4 3KOHO-
MUYECKOHN IICUXOJIOTUN

JuddepeninpoBanHO
IPenoaBaTh TEOPUHU U
MO/JIENTU SKOHOMUYECKOM
TICUXOJIOTHH COOTBET-
CTBYIOLIIMM LIEJIEBBIM

rpyrnmnam

HuddepentiupoBanHo
IIPENo1aBaTh METO/Ibl aHA-
JIM3a ¥ TPOTHO3UPOBAHUS
SKOHOMHYECKON MCUXOJI0-
TMH COOTBETCTBYIOLIMM
L[€JIEBBIM TPYyIIIam

3eHTAIlH

KoJJI€raMmmu

C. MexaucuuniainHap-
Hble KOMIIEeTEHI[UH,
COIHAJILHBIE KOMIIE-
TeHIMH

PaspabareiBaTs 1 mpeia-
raTh BapUAHTHI MTOAX0I0B K
PEIICHUIO 3a/1a4 YKOHOMH-
YeCKOM Mcuxoaoruu. Pasz-
pabatbIBaTh COOCTBEHHBIE
MOJIXO/TIBI K PEIICHUIO 3a-
a4 B JAHHOU 00JIacTH.
BeiOupaTh 1 o1ieHUBaTh
CIOCOOBI peIeHHs MPOo-
0JIeM U 3a[1a4 SKOHOMUYE-
CKOM IICUXOJIOTHH

HpI/IMeHSITL CIICIIUAJIBHBIC
npaBuiia 00CyKJIeHUs B
paMKax CMOJICITUPOBAHHBIX
IICUXOJIOrO-
SKOHOMMYECKUX CUTYALU

Pemars kOMILIEKCHBIE CO-
[IHATBHBIC TPOOIEMBI B
KOHTEKCTE IICUXOJIOTO-
SKOHOMHUYECKUX CUTYallui

Keiicel, pabota B
MaJIbIX TPyMax,
poJeBast urpa,

TPYIIIIOBOE 00CYX-
JICHHE

[Ipe3enTanus pe-
IIEHUU 119 KEHCOB

15. Temsl / Copep:xkanue

16. AyruropHasi
padora

1. BBenenre B METOJUKY MPENOAaBaHUSI SKOHOMUYECKOU TIC U-

XO0JIOTHUH

[IpenMer u 3a1a4u METOAMKHI TTPENOAABAHUS SKOHOMUYECKON TICHXO-

JIOTruu.

[Ipouiecc 0OyueHus Kak MpeaMeT METOAUKH MTPEMOIaBaHuUsL.
OO6pa3oBarenbHble MapaJUIMbl: €W, KPUTEPUU ycIlexa, OpraHu3a-

2
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IIMOHHBIN aCTIEKT, MPOIYKTUBHOCTH 00pa3oBaHus, mpupoia poieir. O6pazo-
BaTeNbHbIe 1enu (TakcoHomus b. biyma).

Obume nuaakTHYecKue U CrenupuIeckue MPUHIUITBI TPEoIaBaH Ul
SKOHOMHUYECKOW MCUXOJIOTUH

2. DKOHOMMYECKasl TICUXOJIOTHs KaK y4eOHBIN MpeAMET U cIie- 2
nu(uKa ero npeno aBaHus

DKOHOMHYECKAs IICHXOJIOTHS B CHCTEME HayK.

Ponp u 3HaueHNE 3KOHOMHYECKON IICHXOJIOTHH B CHCTEME 06pa30Ba—
Hus Pecriyonuku benapyce.

I/ICTOpI/Iﬂ CTAHOBJICHHUS PKOHOMUYECKOM IICHUXOJIOTHH Kak METOJHUKO -
MMo3HaBaTeIbHasA OCHOBA 0a30BLIX ITOHATHI.
0611_[8.5{ XapPaAKTCPpUCTUKA HaHpaBJ’IeHI/Iﬁ " IIOAXOOOB K ITPETIOJaBaHHUTIO

SKOHOMHYECKOU IICUXOJIOTHUH .

3. Metoauka mpenogaBanusi 6a30BbIX MOHATHH SKOHOMUYECKOM 4
IICUXOJIOTNHU

ba3oBble MOHATHS KaK MHCTPYMEHTHI Pa3BUTHUS HIKOHOMHYECKOTO CO-
3HaHUS U TIOBEJICHUS.

Crenuduka BocpuaTust HHGOPMAITHH JIHYHOCTHIO.

[Tpremsl BBeseHUS 0A30BBIX MOHSATUN MO YKOHOMHYECKOW TICHXOJIO-
TUU.

Oco0eHHOCTH HCIOJIb30BAHUSI MEXIIPEIMETHBIX CBSI3ed MpU HU3yde-
HUU YKOHOMHYECKOW MCHXOJIOTHH.

4. AxktuBHBIE (DOPMBI IPOBENCHUSA JEKIIMOHHBIX, CEMUHAPCKUX U 4

IIPAKTUYECKUX 3AHATUHN 110 IKOHOMUYECKOU ICUXOJIOTUN

TpeboBanus kK 3(HeKTHBHOCTH JIEKIIMOHHBIX, CEMUHAPCKUX WU TIpaK-
THYECKUX 3aHITUH MO SKOHOMUYECKON MCHXOJIOTHH: CTPYKTYpa, KOMIIO3U-
us, WHPOPMATUBHOCTh COJCPIKAHMS, HAIISITHOCTh (JIMTEPATypHO-
XYZIO’KECTBEHHOE MOJICTMPOBAHUE, IEMOHCTPAIIMOHHBIH SKCIIEPUMEHT, M C-
MOJIb30BAHHUE 3JIEMEHTOB Ouorpaduii 1 (HakToB M3 KU3HU M3BECTHBIX yde-
HBIX).

MuHOBanonHeie (GopMbl MPOBEACHUS JICKIMH: OMHApHAs JEKIU,
BeJOMas JICKIHUs, JICKIUsl C MPOLEAypOol May3, MpoOIeMHas JISKIHS, JICK-
[US-TIpecC-KOH(PEPEHIUs, JICKIUS-BU3yalIM3alis, HAyIHO-ITOMYISpHAs
JEKIM S, JICKIHSI- TUCITYT U Jp.

[Ipuemsl, CTUMYIHUPYIOIME MO3HABATEIBHYI0 U TBOPUYECKYIO AKTHB-
HOCTH CTYJICHTOB Ha CEMHUHAPCKUX M IMPAKTHUECKUX 3aHSATHSIX IO DKOHO-
MHYECKOH MCUXOIOTHH.

VHHOBalIMOHHBIE METOJIBI M TEXHOJIOTUU B CTPYKTYpPE CEMHUHAPCKOTO
U TIPAKTUYECKOTO 3aHATHS 110 YKOHOMHUYECKUM JUCIIUIUIN HaM (TBOpYECKHE
pa3MUHKH, OpeiiH-pHHT, SKOHOMHYECKUW ayKIIMOH, JeNOBBIE (POJIEBHIC)
UTPBI, UCHYT, HMUTAIIMOHHBIH TPEHUHT, KPOCCBOP/IbI, KOJUIEKTUBHOE 00Y-
yeHue, «TexHruKka HOMHHAIBHBIX TPYII», KEHC-METO, METO]] IMPOEKTOB,
U CCIIE0BATENILCKUM METO U JIp.).

5. Tlcuxomoro-MeToAudecKne 0COOEHHOCTH PabOThI B MaJbIX 4
TrPYIax HAa 3aHATUAX 110 IKOHOMUYECKOU TICUXO0JIOTUHU

Manasi rpymnmna: npu3Hakd, (QyHKIHH W 3aKOHOMEPHOCTH (DyHKIIH O-
HUPOBAHUSL.

JlocToMHCTBA M HEJAOCTATKU TPYNIOBON (POpMBI pabOTHI MO DKOHO-
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MHYECKOH TICHXOJIOTHH.

[MpuHIUTIB co3Manms MPOOIEMHBIX MAIIBIX TPYII Ha CEMHUHAPCKUX U
MPAKTUYECKUX 3aHSTHUSX.

Pons mpemonaBarens B mpoBeACHUU pabOTHl B MaJIBIX TPYIIaxX IO
9KOHOMHUYECKON ICUXOJOTHUH.

6. CoBpeMEHHBIE METO bl 00YUEHHUS M X POJIb B MPETIO1aBaHUH 4
SKOHOMHWYECKOW TICUXOJIOTUH

Ponb u 3HaueHune HMHHOBAIIMOHHBIX METOA0B O6y‘leHI/I${ B IIpCIriogaB a-
HHUH PKOHOMHUYECKOH rcuxonoruu. OOpa3oBaTebHBIC TEXHOJIOTUH 00yde-
HHUA BO B3aI/IMOI[eI\/'ICTBI/II/I C UHHOBAIIlMOHHBIMH METOAaMN 06yqu1/1${.

AXTUBHEBIE U HHTCPAKTUBHBIC MCTObI O6y‘leHI/I$I.

MeTo KOHKPETHBIX CUTyallUd B CHUCTEME 3KOHOMHYECKOIo oOyue-
uus (Case-stady).

Z[I/ICKYCCI/IH KaKk MCTOA TPYIIIOBOTO TEOPETHYCCKOIO 06y‘-ICHI/I$I u
MPaKTHYCCKOTO PCHICHUSA S5KOHOMUHUYCCKUX HpO6J'IeM.

Metoauka poBEeACHUS METO/IA «MO3TOBOTO IIITYpPMay.

Meronuka NpoOBEAEHUS TPEHUHTOB B SKOHOMHYECKOM OOYYEHUH.
Knaccudukanmsi TpeHUHTOBBIX 3aHSATHII.

7. I[GJ'IOBaSI N MMHUTAlIMOHHAA UI'PLI B IMPCIIOJaBaHNH 9KOHOMH- 4
YECKOM MCUXOJIOTUM
JlenoBas urpa B CUCTEME MHTEPAKTHBHBIX METOIOB OOYUCHUS TICUXO-
JOTUH. BUIBI JENTOBBIX UTP MO SKOHOMUYECKOMN MCUXOJIOTHH.
Meroauueckue peKOMEHAAIMH 10 IPOBEACHUIO JET0BOM UIPBHI.
[TondaTHE UMHUTAMOHHOW UTPbI. BUIbI UMUTALIMOHHBIX UTP.
Kputepuu oneHku 3hHEeKTUBHOCTH JEIOBBIX UTP 11O YKOHOMHYECKON
TIICUXOJIOTHH.

8. Mcnonb3oBaHWE KOMITBIOTEPHBIX TEXHOJIOTHM B IIperiojiaBa- 4
HUW SKOHOMHYECKOM MCUXOJIOTUU

Pone ¥ (QyHKUIMM KOMIBIOTEpA B MPENOAABAHMM SKOHOMHUYECKON
TICUXOJIOTHUH.

COSI[aHI/IC I/IH(bOpMaI_[I/IOHHLIX MaTCpUuajIoB I10 SKOHOMHYECKOH TICH-
XOoJioruu CpeaACTBaMu KOMITBIOTCPHBIX TEXHOJIOTHH.

Hcnionp3oBanue MynbTUMenua (BUIEOpsiaa) B OOBSICHEHWH HOBOTO
Marepuaia. I[OCTOI/IHCTBO N HCOAOCTAaTKM HCIIOJIB30BaHHA MYJIbTHU-
MCHHﬁHBIX CpCACTB HaA 3aHATHUAX 110 IMCUXOJIOTHH.

TpeboBaHMS K HCHOJIB30BAHUIO MYJIBTUMEAUMHBIX Mpe3eHTaluil B
npennogaBaHN 3KOHOMUYECKON TICUXOJIOTHH.

9. Meroauka opraHu3alyy CaMOCTOSITEIbHOU pabOThl CTYAECH- 4
TOB

OOpartHas cBs3b M NPUHIUIBI ee dpekTuBHOCTH. Ponb mpenonaBa-
TeJs B YIPABJICHUN CAMOCTOSATEIBHOM paboTON CTYAECHTOB.

Oco0eHHOCTH CaMOCTOSTENbHONW PaboThl ¢ y4eOHBIMH MOCOOUSIMH,
MOHOTpadusIMU, SJKOHOMUYECKON MEPHOUKOM.

Metoibl pabOThI ¢ TEKCTOM.

CymHocTs U 3HaYCHHE HAay4YHO-HCCIIEN0BATEIbCKOM pabOThl CTyAEH-
TOB.

Meronndeckue TpeOOBaHUsI K HATMCAHUIO pedepaToB.
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10. Merouka npoBeAeHUsI KOHTPOJISL M OLICHKU 3HAHWI 1O DKO- 2

HOMHWYECKOM TICUXOJIOTUU

OcCHOBHBEIC NpUHOUIIBI U (I)yHKI_II/II/I KOHTpOHBHO-OHeHOqHOﬁ ACATCIIb-

HOCTH B IpCIoJaBaHu IKOHOMUYECKOM IICHXOJIOTHH

BI/II[BI 3K3aMCHOB.

Tect kak Gopma 00yueHHsI, KOHTPOJIS U OLleHHMBaHuA 3HaHUH. Tpedo-
BAHMS K COCTAaBJICHUIO IEAArOrM4ecKMX TECTOB Ul OLEHKH 3HaHWH 110

YKOHOMUYECKOM IICUXOJIOTHH.

I/IHTCpaRTI/IBHBIe MCTO/Ibl OLICHUBAHUA B IMPCIIOJaBaHUHU S KOHOMUY C-

CKUX TUCITATIINH.

1. HpO(I)eCCI/IOHaIIBHaSI MOoATOTOBKA K ICJArOrNYCCKOC MaCTCP- 2
CTBO IIPCIIOAaBaTCILIA AKOHOMUYECKOM TICUXO0JIOT MU

Ilenarornueckoe MacTepcTBO, CTPYKTypa, MPEANOCBUIKA €ro pa3BH-

THA.

cDOpMI/IpOBaHI/Ie HUHIANBUAYAIIBHOTO CTHJIA ACATCIBHOCTH MPCIIOAAaB a-

TCIIA.

HC,[[EIFOFI/I‘ICCKI/IG CIIOCOOHOCTH (opraHnsaTopcme, JUOAKTHYCCKUC,
NCPUCIITUBHBIC, KOMMYHUKATUBHBIC, CYITCCTUBHLIC, HMCCICIOBATCIILCKUC,
Hay‘lHO-HOSHaBaTe.HI)HI)IC) U HUX POJIb B NPEIIoAaBaHUN SKOHOMUYECKOM

IICUXOJIOTHH.

Ponb camooOpa3oBanusi B npoeccuOHaIbHOM MAaCTEPCTBE Ieaaro-

ra.

Hrtoro

36

18. ®opMBbI KOHTPOJISI M OLIEHKH 3HAHUN

18.1 ®opma KOHTpOIS

18.2 IlpouenTHOE

18.3 Kpurepum oueHkun

COOTHOIIIEHHE
[Nlanka noptdonmo/ mpu 50 3axmounTenbHas KOH-
HEOO0XO0TUMOCTH — 3aKITIO- TpOJIbHast pab0Ta OTHOCUT-
YUTEIbHAs KOHTPOJIbHAS Cs K COJIEP KAHUIO JIEKLIUU
paborta
[Ipe3enTtanu BKJI. OTpaxke- 50 [Ipe3eHTanust OTHOCUTCS K
HHUE (CaMOOIIeHKa, CaMOaH- COJIEPIKAHMIO TPAKTHY €-
aJln3), CaMOCTOSITEIBHOE CKOM y4eOHOMU paboThI U
MIPOBEICHUE 3aHATHS U 00- COJIEPKUT pa3pabOTKy Ke-
CYXKIICHHE C KOJIeraMu ca
Cymma 100

19. YcaoBusA 10NycKa K KOHTPOJIIO M OLlEeHKE 3HAHUI (IK3aMeHY)

PerynsipHoe nocemienne aeKIuii / CEeMUHApOB M aKTHBHAasi paboTa B paMKax CEMHUHApPOB

20. Tvn 1oKymMeHTAa, MOATBEPAKAAIOIINI YCIEIHOE MOCEeNIeHHEe Kypca

CBI/II[GTGJIBCTBO O ITOBBIINICHHUHN KBaJII/I(I)I/IKaHI/II/I

21. OpranM3auMoOHHbIE YKA3aHUS
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21.1 MecTo npoBenenusi: beiaopycckuii rocyaapcTBe HHbI SJKOHOMMYECKHU I
YHUBEPCUTET
21.2 PexkomeHayeMoe KOJIUYECTBO Y4aCTHUKOB: 20 -25

22. Jlutepatypa u yuyeOHbIe MaTePHAJIbI

22.1 OcHOBHas JuUTEpaTypa

1. Anpgpeea, I'.A. Dxonomuuaeckas ncuxonorus /. A.Aaapeesa. - M., 2000. — 341 c.

2. Jletineka, O.C. DOxonomuueckas ncuxoorust/ O.C. [ewneka. - CII6., 1999. - 235 c.

3. Kuros, A.W. Beeaenue B skoHoMuueckyto rncuxojioruto / A.M.Kutos. - M., 1993. —
283 c.

4. Tlmnaxacucteiid, [1.W. UckycctBo mpenonaBanus: [lepBas kaura yunrens / [1L.U. [1u-
nkacuchelir, M.JI. [ToptHOB. — M.: Ilen.o6m-Bo Poccuu, 1999. — 210 c.

5. Tymaxos, FO.T. OcHoBbl MeTouku nnpenogaBanus / FO.T. TymsakoB. — Cumdeporib:
«TaBpuna», 2002. — 365 c.

22.2 JlonoJiHUTEJIbHAA JUTEPATYpPa

1. AstroHomoB, B.C. Moaens uenoBeka B skoHoMu4eckoil Hayke / B.C.ABTOHOMOB. -
CIIO, 1998. — 134 c.

2. EpmonaeBa, E.I1. DOxoHOMUYECKast ICUXOJIOTHUS MIPEANPUHUMATEIbCKON e TEIbHO-
ctu / EILEpmonaeBa , A.I'. Epmakos, B.B.CnacennukoB. - M., 1999. - 185 c.

3. Annpees, B.1. OcHOBBI Nle1aroruku BhICIIEH MIKOJBL: yueOHoe mocodue / B.. An-
npees. — Munck: PUBIIL 2005. — 193 c.

4, Kamures, C.C. UnTepakTHBHBIE METOIBI OOYICHHS: YI€OHO -METOJUIECKOE TOCOoOre
/ C.C. KamneB. — Munck: TerpaCuctemc, 2011. — 222¢.

5. KoBanes, A.IL [legaroruueckue CUCTEMBI: OLIEHKA TEKYLIETO COCTOSIHUS U yIIpaBJe-
Hue: YueOHoe nocobue / A.Il. Koanes.- Xappkos: XI'Y, 1990.- 156 c.

6. Ky3pmuna, H.B. [Ipodeccrnonanm3m THIHOCTH ITpENogaBaTeNs ¥ MacTepa IMpOr3BO -
ctBenHoro o0yuenust / H.B. Ky3pmuna.- M.: Boici. mik., 1990.- 119 c.

7. Tlo3usixos, B.JI. Ilcuxonoruueckre OTHOIICHUS CYOBEKTOB IKOHOMHUYECKOU Jesi-
tenbHOCTH / B.JI.Ilo3HakoB . M.: 3a-Bo “UncTuryt ncuxonoruu PAH”, 2000. —
309 c.

8. CeneBko, I'.B. CoBpeMenHbie 00pa3zoBareibHble TEXHOJIOTUU: YueOHoe mocooue /
I'.B. CeneBko.- M.: Hapoanoe obpazoBanue, 1998.- 256 c.

9. Dxonomuyeckas ncuxosorusi: CounokynbTypHbii noaxon / U.B. Aunpeesa, H.®D.
JimutpueBckas u ap. ; [lox pen. .B. Aunpeeoii. — CI16.: [Tutep, 2000. — 511 c.
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EC-TEMPUS 1V npoext «TETBET» 516630-TEMPUS-1-2011-1-DE-TEMPUS-JPHES
«Preparation and improvement of professional skill of teachers of disciplines
tourism in the Republic of Belarus»

The description of the course

1. The name of the course

Technique of teaching of economic psychology

2. The structure of the course

Introduction to technique of teaching of economic psychology

Economic psychology as educational subject and specific of its teaching

Technique of teaching the basic concepts of economic psychology

The active forms of realization of lecture, seminar and practical classes on economic
psychology

Psychological and methodological features of working in small groups on classes on
economic psychology

Modern methods of training and their role in teaching of economic psychology
Business and imitating games in the teaching of economic psychology

Use of computer technologies in teaching of economic psychology

Technique of the organization of independent work of students

Technique of monitoring and evaluation of knowledge on economic psychology
Professional training and pedagogical skills of the teacher economic psychology

3. A brief description of the course

At the lectures addressed the following issues: subject and tasks technique of teaching
of economic psychology, general didactic and specific principles of teaching economic
psychology; the main directions of modern education (the problem training, dialog,
unit-communications training, the theory of phase-formation of mental actions and etc.);
methodical ways of development of creativity and innovation of the economic thinking
and behavior; the methods of conducting lectures, practical, seminar-practical and
laboratory classes on economic psychology; control and evaluated-as the educational-
methodical problem in the study of economic psychology, interactive methods of
carrying out the training and assessment in teaching economic psychology; modern
information technologies in the course of teaching economic psychology; application of
models the pedagogical interaction of interaction in the teaching methods; improvement
of pedagogical skill of the teacher; the formation of the individual style of activity of the
teacher; occupational requirements to the personality of the teacher; the estimation of
the competence of the instructor economic psychology; self -education, self-observation
and the self-correction function of the teacher. Theoretical content will be deepened
through the accompanying everyday and production situations, examples, analysis of
which will demonstrate the aspects of use of the received knowledge in practice.

On a practical training / seminars are secured with the knowledge gained from

11 Wirtschaftspsychologie_Sidorova 13.04.2013 9
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lectures, forming abilities and skills that are used in teaching modern economy. In the
framework of the seminar are used the following methods: analysis of problem and life
situations, discussion, round table, the creative task, work in small groups, role-playing,
business and educational game, working with visual aids, video - and audio-materials,
case-method, the method of projects, training, research method, oral and written control,
self-control.

4. The requirement to the teacher

Special knowledge, knowledge of methods of teaching of the subject;

teaching experience

14. The objectives of the course

Form a system of ideas about the patterns, trends, ways and means of teaching
economic psychology

14.3 Forms of
monitoring and

14.2 The methods

14.1 The educational and forms of

purpose organization of evaluation
educational
process

A. Special Recognize and determine the
knowledge significance of the content

and the issues of the

research of economic

psychology in the field of

economic phenomena

Identify and clarify the scope | | gctyres, If necessary,

of application of economic
psychology

assignments for the
portfolio, group

verification work,
the portfolio of

each participant of

discussions, work in )
the seminar

Explain the basic theory and | gmall groups

models of economic
psychology, give examples of

To explain the basic methods
of analysis, prediction and
assessment of economic
psychology and apply them in
specific cases

B. Methodical-
didactic
competence

Analyze and evaluate
approaches to solving
problems in the field of
economic psychology of the
various criteria

To prepare methodical and

11 _Wirtschaftspsychologie_Sidorova 13.04.2013 10
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didactic materials devoted to
the themes of economic

psychology

Know and use a variety of
teaching methods in solving
problems of economic

psychology

Differentiated teaching theory
and models of economic
psychology of the relevant
target groups

Differentiated teaching
methods of analysis and
forecasting of economic
psychology of the relevant
target groups

Work in small groups,
imitation of small
parts of the
occupation and
concepts, short
presentations

Self-esteem, self-
awareness, self-
conduct training
and discussion with
colleagues

C.
Interdisciplinary
competence,
social
competence

To develop and propose
options for approaches to
solving the tasks of economic
psychology. To develop their
own approaches to solving
problems in this area.
Choose and evaluate the
ways of solving problems and
tasks of economic

psychology

Use special rules for the
discussion in the framework
of the simulated
psychological and economic
situations

To solve complex social
problems in the context of
psychological and economic
situations

Case studies, small
group work, role play,
group discussion

Presentation of
solutions for the
case

15. Theme / Content 16. Audience
work
1. Introduction to technique of teaching of economic psychology 2
Subject and tasks technique of teaching of economic psychology.
The process of education as a subject of technique of teaching.
Educational paradigm: objectives, success criteria, the
organizational aspect, the productivity of education, the nature of the
roles. The educational goals (taxonomy B. Bloom).
General didactic and specific principles of teaching economic
psychology
2. Economic psychology as educational subject and specific of 2

11 _Wirtschaftspsychologie_Sidorova 13.04.2013
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its teaching

Economic psychology in the system of Sciences.

The role and importance of economic psychology in the education
system of the Republic of Belarus.

The history of formation of the economic psychology as a
methodical and informative basis of basic concepts.

General characteristic of the directions and approaches to the
teaching of economic psychology

3. Technique of teaching the basic concepts of economic
psychology

Basic concepts as tools of development of economic
consciousness and behaviour.

The specificity of perception of the information personality.

Receptions of introduction of basic concepts on economic
psychology.

Features of use of interdisciplinary relations with the study of
economic psychology.

4. The active forms of realization of lecture, seminar and
practical classes on economic psychology

Requirements for the performance of lectures, seminars and
practical-political lessons of economic psychology: structure,
composers-tion, informative content, visualization (literary-artistic
modeling, demonstration experiment, IP-use of elements of the
biographies and facts from the life of well-known scientists-owned).

Innovative forms of the lecture: the binary lecture, led by lecture,
lecture with the procedure pauses, problem lecture, lecture-press-
conference, lecture-visualization, scientific-popular lecture, lecture-
debate, etc.

Techniques that stimulate cognitive and creative asset of the

students in the seminars and practical classes on economic
psychology.
Innovative methods and technologies in the structure of seminars and
practical classes on economic disciplines (creative warm-up, brain-ring,
economic auction, business (role-playing) games, debate, simulation
training, crosswords, collective training, «the Technique of nominal
group», case-method, method of projects, research method, etc.).

5. Psychological and methodological features of working In

small groups on classes on economic psychology

Small group: signs, features and regularities of functioning.

Advantages and disadvantages of group work forms on economic
psychology.

The principles for creating the problem of small groups for
seminars and practical classes.

The teacher's role in carrying out the work in small groups on
economic psychology.

6. Modern methods of training and their role in teaching of

economic psychology

The role and importance of innovative training methods in the
teaching of economic psychology.

Educational technologies of education in collaboration with the

11 _Wirtschaftspsychologie_Sidorova 13.04.2013
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innovative teaching methods.

Active and interactive methods of teaching.

The method of concrete situations in the system of economic
education (Case-stady).

Discussion as a method of group theoretical training and practical
solutions to economic problems.

Technique the method of «brainstorming».

The technique of the training in economic education. The
classification of the training sessions

7. Business and imitating games in the teaching of economic
psychology

The business game in the system of interactive methods of
teaching psychology. Types of business games on economic
psychology.

Methodical recommendations on conducting business games.

The concept of imitating games. Types of imitating games.

Criteria for evaluating the effectiveness of business games on
economic psychology.

8. Use of computer technologies in teaching of economic
psychology

The role and functions of the computer in the teaching of
economic psychology.

Development of information materials on economic psychology
means of computer technologies.

The use of multimedia (video) in explaining new material.
Advantage and disadvantages of the use of multi-media training in
psychology.

Requirements for the use of multimedia presentations in the
teaching of economic psychology.

9. Technique of the organization of independent work of
students

Feedback and principles of its effectiveness. The role of the
teaching-panic in the management of independent work of students.

Features of the independent work with textbooks, monographs,
economic periodicals.

Methods of work with the text.

The essence and significance of scientific-research work of the
students.

Methodical requirements to writing essays.

10.  Technique of monitoring and evaluation of knowledge on

economic psychology

The basic principles and functions of the monitoring-evaluation
activities in the teaching of economic psychology

Types of exams

Test as a form of training, monitoring and evaluation of
knowledge. Requirements to development of pedagogical tests to
assess the knowledge on economic psychology.

Interactive methods of assessment in teaching economic
disciplines.

11. Professional training and pedagogical skills of the teacher

11 _Wirtschaftspsychologie_Sidorova 13.04.2013
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economic psychology
Pedagogical skills, structure, the conditions for its development.
The formation of the individual style of activity of the teacher.
Pedagogical skills (managerial, educational, perceptive,
communicative, suggestive, research, scientific-cognitive) and their role
in the teaching of economic psychology.
The role of self-education in the professional skill of the teacher.

Total

36
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